
7
t
o

W
LO
 

 

78% o
their p
online

WHERE DO TH
OOK FOR  A N

 

 

 

 

 

 

 

of the 
prope
e chan

HE PORTUGUE
NEW PROPER

65.7 %

42.9 %

23.0 %

46.5 %

22.8 %

14.8 %

13.4 %

Portu
erty th
nnels

ESE 
RTY?  

 

REAL ESTATE 
WEBSITES 

 

FRIENDS &  
RELATIVES 

 

NEWSPAPERS 
MAGAZINES 

 

DISPLAY WINDOWS
IN REAL ESTATE

AGENCIES 

 

HIRING A REAL 
ESTATE AGENT

 

NOTICES IN 
PUBLIC SPACES

 

SOCIAL MEDIA 
NETWORKS 

ugues
hroug
s 

WHERE DID T
FIND THEIR N

73.9 % 

35.4 % 

10.8 % 

21.5 % 
S

20.4 % 

9.3 % 

4.0 % 

se fin
gh 

THEY ACTUAL
NEW PROPERT

d 

LLY 
TY? 



P
r
s

 

86

C

(R

PUR

P

 

Price 
remai
search

PHOTOS
NEARLY 60%

WITH IMAGES

6.0%  91.2%  

COSTS 

RENT/ 

RCHASE 

PRICE) 

 LOCATION 

and l
n the 
h crit

S PLAY AN IMPO
% OF RESPONDE
S OF THE PROPE

74.7%  53.1%

SIZE ADDITIONAL 

COST/ 

RUNNING 

ocatio
most
eria 

ORTANT ROLE IN
NTS STATE THA

ERTY BEFORE C

57.7% 54.7%

IMAGES/ 

PHOTOS 

ENERGY

EFFICIENC

HEAT 

on
t impo

N THE SEARCH P
AT THEY NEED T
CONSIDERING SH

% 46.5% 16.0

Y 

CY/ 

YEAR OF 

CON- 

STRUTION 

GROU

PLA

ortan

 

PROCESS.
TO BE FAMILIAR
HORTLISTING IT

0% 45.3%  1

UND 

AN 

EQUIPMENT  PO

MO

t 

R 
T. 

0.2% 

OSSIBLE 

OVING IN 

DATE 



S
t
a
v
 

 

 

 

 

Sanita
the m
attent
viewin

 

SMELL 

 
KITC

ary fa
ost cr

tion to
ng 

CHEN 

cilitie
rucial
o duri

BATHROOM
TOILET 

 

 

es are
l facto
ing th

GE

SURR
L

e amo
ors pa

he init

ENERAL NEED FOR 
RENOVATION 

ROUNDINGS/ 
OCATION 

ong 
aid 
tial 

 

 



F
n
t
 

2
CH

PLA

 

Y

 

Facilit
neigh
to be f

5.0%  
HILDREN'S 
AYGROUND 

 

 

WO
YOUNG

 

WOUL
THE PR
CENTR

ties in
borho
family

23.8% 
SCHOOL 

KINDERGARTEN 

SI

MEN
AND 

G ADULT
D PARTICULARLY WE
ROXIMITY OF A SHOP
RE.  

n the 
ood n
y-frie

12.0
SHOPP

CENTR

IGNIFICANT RESU

 N
 

TS 
ELCOME 
PING 

 

need 
ndly

0% 7.
ING
RE 

RESTA
WITH 

ULTS 

PORTUGUES

30
 

RAN
SCH
PLA
IMP

.4% 4.
AURANT 
GARDEN 

CH

 

E PEOPLE BETWEE

0-39
NK THE PROXIMITY OF
HOOLS, KINDERGART
AYGROUNDS AS PART
ORTANT 

.4% 
HURCH  

 

N 

 9
F 

TEN AND 
TICULARLY 



P
c
a

 

 
 

 

Price 
challe
a prop

ASKED ABOU
OVER 50% OF T

53.5% 
MANY PROPERTIES 

WHERE TOO 
EXPENSIVE FOR ME 

rema
enge i
perty

T THE CHALLEN
HE PORTUGUES

WAS OF

61.2% 
PRICE/PERFOR-
MANCE RATIO 

WAS NOT IDEAL 

ins th
in the

NGES DURING TH
SE SAID THAT TH
TEN TOO HIGH F

41.1% 
PROPERTIES

NEEDED 
RENOVATION 

he tou
e sear

HEIR LAST PRO
HE PRICE OF FL
FOR THEM. 

39.4%

I DIDN'T LIKE TH
FLOOR PLAN

ughes
rch fo

 

PERTY SEARCH
LATS AND HOUS

8.2% 
HE UNMOTIVATED/N

VERY COMPETE
REAL ESTATE AG

st 
or  

H, 
SES 

 
NOT 
ENT 
GENT 

 


